CONTACT ME

Knoxville, TN

annastasiafwilliams@gmail.com

@annastasiafwilliams

€ 8 p o

https://gitlab.com/annastasia

EDUCATION

Master of Arts in Education

Student Affairs in Higher Education
Master’s Certificate

International Student Services
Western Kentucky University

2015 - 2017

Bachelor of Arts

Broadcasting and French

Western Kentucky University
2008 - 2012

SKILLS

Account Management and Data
Analytics: Salesforce, Tableau, Excel
(macros, pivot tables, etc.), DOMO
Website Management: Basic CSS
and HTML coding

Microsoft Office suite (Word,
Outlook, PowerPoint, etc.)

Graphic Design and Video/Audio
Production: Adobe Creative Suite,
Canva, Video/Audio studio and field
production

Social Media Marketing: LinkedIn,
Facebook, Instagram, TikTok, etc.
Languages: English (native), French
(high intermediate)
Communication: excellent verbal,
written, and presentation skills
Project management

Annastasia
Williams

Customer Success and Sales Professional -
Education, Non-Profit Management

PRIMARY WORK EXPERIENCE

Manager, Institutional Relations

2021 - 2025

CIEE | Remote
Strategic Partnerships Team (2023-2025)

Developed sales strategy to increase revenue and maintained an institutional portfolio
currently generating over $90 million dollars in revenue for CIEE, including Indiana
University, Vanderbilt University, Arizona State University, University of lowa, and
formally Georgetown University. Throughout this role, my portfolio had the most
students on our programs, averaging about 30% participation and revenue growth each
fiscal year these accounts were in my care

Effectively managed a team of 3 Admissions Advisors and 15-20 Campus Ambassadors
to nurture B2C leads and impact conversion at top 20 accounts. My staff were often
identified as the top performers on the team

Partnered with the Custom Program Manager to increase margin across my portfolio in
customized and modified programs, resulting in almost 20% revenue growth in this area
Served as the primary project manager for each of my accounts, leading multi-
stakeholder projects to improve work flows, execution, and communication

Collaborated across CIEE teams to provide excellent customer service, minimize service
recovery and escalated incidents, and implement sales strategy to strategic partnerships
accounts

Traveled often to institutional partners in the U.S. and abroad to CIEE Centers to provide
dedicated service and manage initiatives and issues

National Team (2021-2023)

Bookshop Director - Part Time (15-20 hours/week)

Managed, maintained and grew hundreds of institutional accounts immediately following
the pandemic in the Midwest and Southeast regions, totaling over $10 million dollars in
revenue each fiscal year for CIEE. Key accounts included top 50 partners such as
University of Tennessee, Knoxville, Purdue University, and Northwestern University
Managed an Admissions Advisor to nurture leads and impact conversion, especially at
top 50 accounts

Served as a liaison between CIEE and institutional partners to provide the best service,
create efficiencies, and align other areas of our business to client goals

2022 - Present

The Bottom | Knoxville, TN

Execute strategic initiatives and operational processes to meet organizational goals
for an independent bookshop and non-profit community arts space

Collaborate with fellow Directors to manage a $400K budget to align resources
with strategic priorities and fundraise to meet organizational needs through grant
writing and donor engagement

Manage a team of staff, interns, and Board members to provide consistent, high-
quality customer service and program delivery

Set sales strategies and train staff on effective bookshop sales tactics. This year,
the bookshop is projected to reach record-breaking sales since the 2020 launch
Manage vendor partnerships with publishers, makers, and distributors -
evaluating offerings, and leveraging data to make effective decisions on ordering
and program enhancements

Serve as the primary project manager and event coordinator for the bookshop,
overseeing logistics, budgets, partnerships, outcomes, and program evaluations
Create and execute marketing campaigns across print, email, social media, and
audio (podcast) to increase sales, engagement, and visibility
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NOTABLE

PRESENTATIONS

CIEE Inclusive Advising Workshop
Forum Annual Conference | Toronto, Canada
March 2025

How to Start a Non-Profit: A Step-by-Step Guide
ABA Winter Institute | Denver, Colorado
February 2025

Strategic Event Planning: Mission and Branding
SIBA New Voices, New Rooms | Arlington, VA
August 2024

Book Bans’ Impact on Marginalized Communities

ABA Children’s Institute | New Orleans, LA
June 2024

Problematizing Education Abroad in Europe
Through a DEI Lens

CIEE Annual Conference | Paris, France
November 2023

"Can You See My Screen?": Leveraging the Best
of Remote Work Strategies and Muting the
Rest

CIEE Annual Conference | Seoul, South Korea
November 2022

Black Students and Study Abroad:
Barriers and Increasing Access

CIEE Annual Conference | Brooklyn, NY
November 2019

Reviving Exchange Programs in the
21st Century

TAIE Annual Conference | Knoxville, TN
November 2019

Motivations for Study Abroad: Why Americans
and International Students Choose Education
Abroad

NAFSA Annual Conference | Denver, CO
November 2019

Annastasia
Williams

Customer Success and Sales Professional -
Education, Non-Profit Management

OTHER WORK EXPERIENCE

Programs Abroad Advisor

2017 - 2021

Center for Global Engagement | University of Tennessee, Knoxville

Student Programming Coordinator and Graduate Intern

Managed and optimized a broad set of international programs - coordinating
logistics, administrative tasks, and cross-departmental collaboration to meet
strategic goals

Increased program participation and satisfaction year over year through proactive
advising, marketing campaigns, and process
improvements

Advised and supported a diverse client portfolio of staff and students, guiding them
through complex, multi-stage programs and procedures from initial engagement to
successful completion and follow-up

Developed and launched a peer mentoring initiative to improve inclusion,
engagement, and retention from underrepresented student groups in international
education. Oversaw this volunteer team and managed a $5K budget to enhance
student experience and increase participation and support

Cultivated and maintained strategic partnerships with across UTK, other
universities, global organizations, and third-party providers to increase study
abroad participation

Negotiated and executed partnership agreements and
alignment with organizational goals and legal compliance
Provided risk management and crisis response support to implement safety
protocols for students and faculty

Presented the value of a study abroad experience and our office to large groups of
current and prospective students and parents on a regular basis

Advised applicants and reviewed applications for competitive scholarships, such as
the Department of State’s Benjamin A. Gilman Scholarship and the Critical

student engagement events,

renewals to ensure

Language Scholarship
2015-2017

Study Abroad & Global Learning, Academic Affairs, Office of
Scholar Development, and ESLi | WKU

Study Abroad: Coordinated outreach efforts and events and managed a volunteer student
organization to promote study abroad across campus

Academic Affairs: Assisted with institutional benchmarking and research, as well as special
projects for the Associate Vice President for Academic Budgets and Administration
Academic Affairs: Attended Council for Academic Deans meetings to gain additional
context and perspective of the issues affecting the division of Academic Affairs. Also
attended budget manager meetings and observed the budgeting process for the university
OSD: Advised and evaluated application materials for Gatton Academy of Mathematics
and Science students for the nationally competitive critical language scholarship for the
National Security Language Initiative for Youth (NSLI-Y) program in Fall 2016. Of the 14
students advised, 10 were selected as finalists for the award

OSD: Assisted with establishing a student ambassador program to help aid outreach
efforts for the office, creating procedures, materials, and recruiting students to participate.
Helped to facilitate trainings, team meetings, and outreach coordination for the OSD
Ambassadors

ESLi: Collaborated with a team to plan and facilitate short-term study abroad programming
and cultural experiences for the Proyecta program at English as a Second Language
International, which hosted 10 international students from Mexico



